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FREE bite-sized learning to boost your 
skills and knowledge!

➔ Completely FREE to attend!

➔ 30-40 minutes of information sharing and learning

➔ Question & Answer session

➔ Free ‘takeaway’

➔ Available to re-watch online via the SAVS Lunchinar Website



Who are               ?

➔ Multi-award winning

➔ Micro-agency

➔ Over 15 years experience

➔ Southend based

➔ Launched 427 websites since 2008

➔ Minimal techno-babble

➔ No Bull$H!T approach

Meet Dan



Digital Jargon Buster
Do you know your cookies from your pixels? 
You might have heard the buzzwords, but do you 
really know what they all mean?



➔ Domain name

The address that people go to when they want to visit your 

website. Your domain should also 

be used for your emails.

Top Tip - Keep it simple!



➔ Hosting

Your little bit of space on the WWW! This is where all your 

website files and folders are stored.

Top Tip - Make sure it is fast.



➔ Conversion

When someone completes a pre-determined and desired 

action on your website - e.g. Sending you an email / 

Sharing a blog

Top Tip - Make it easy for people to get in touch.



➔ Responsive

Making sure your website looks right across a variety of 

devices and screen sizes.

Top Tip - Test your website on different devices.



➔ Analytics

Used to measure user behavior, optimise the website's user 

experience (UX) and flow, and gain 

valuable insights.

Top Tip - Google Analytics is free, and easy to use!



➔ SEO - Search Engine Optimisation

The art of making your website appear at the top of a 

Google search - no one ever looks on page 2!

Top Tip - Make sure you use proper headings. 

E.g. H1, H2, H3



➔ CMS - Content Management System

A platform that allows you to make quick 

and easy changes to your website.

Top Tip - Using a CMS makes your website easy

 to edit when you need to.



➔ Blogs

A regularly part of your website, typically written in an informal 

style. Blogs are normally used to share 

updates, insights and news.

Top Tip - Make sure you post regularly 



➔ UX & UI - User Experience & User Interface

In simple terms - how your website works, and 

how your website looks. 

Top Tip - Try asking someone else to use your website, 

preferably on a different device.



➔ Influencer

A so-called ‘celebrity’ that can help influence 

people to buy your product or see your message.

Top Tip - Choose quality over quantity.



➔ Infographic

A colourful and visual representation of a 

collection of information and/or data, to make 

it easier to digest.

Top Tip - Use a tool like Canva to make infographics

It’s free of charities!



➔ Tracking Pixel

A tiny (often invisible) 1x1 square that appears on a user's 

screen, it helps track user behaviour.

Top Tip - Make sure you have a cookie / 

privacy policy on your website.

This is the size of a 
tracking pixel



➔ Retargeting

An advertising method of reaching out to previous 

visitors of your website, typically used on social 

media.

Top Tip - Even if you aren’t running ads, start collecting data.



Common Questions…

“Can I do it all myself?”



Common Questions…

“Should I do it myself?”



Common Questions…

“How much should I be 
paying someone?”



Common Questions…

“Can I use something like Wix 
to build my website?”



Common Questions…

“Does SEO really work?”



Quick Look:
Artificial Intelligence

➔ AI is a rapidly evolving technology
➔ It tries to simulate human intelligence using 

machine learning
➔ Enables computers to perform a wide range of 

tasks, from the very simple to the very complex



➔ ChatGPT

A ‘natural language processing tool’ powered by AI 

technology that allows you to have human-like 

conversations. 

The model can answer questions and assist you with 

tasks, such as composing emails and writing letters. It's 

currently open to use by the public for free.



➔ ChatGPT

➔ Data is from before September 2021

➔ ChatGPT cannot access the Internet

➔ Can provide biased answers

➔ Often responds in list form

➔ Uses long sentences and has grammatical errors



➔ Canva Magic Studio

Canva is an easy-to-use online graphic design tool. 

Launched in 2023, their AI-powered Magic Studio allows 

users to quickly and easily create social media assets.

For non-profit organisations, Canva Pro is free!



https://docs.google.com/file/d/1kWoU7qp0gAefiGyqjAkk5SqZh_jqbkhB/preview


Questions & Answers:

Something you’re not sure on?
Feel free to ask!



Coming Up…

➔ Websites: Getting your organisation online - 21st February 

➔ Online Interaction: Using social media to get your message out - 6th March

➔ Getting Found: Search Engine Optimisation (SEO) & Google Ads - 20th March

➔ Email Marketing: Building an email list, and getting engagement - 3rd April

➔ Top of the Pops: Top 20 tools and platforms for charities - 17th April



Get a digital audit!
A comprehensive audit of your website and 
current digital footprint 

➔ Analyse over 40+ critical factors
➔ Easy-to-read result scores show

website health.
➔ Useful tips on how to improve the basics
➔ Increase conversions
➔ Includes a 1-hour follow up meeting to 

discuss the report finding, and help plan a 
strategy to improve your digital visibility.

Available for non-profits for £185+VAT


