lonic.

Interaction:
Using social media to get your message out
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witn SAVS

FREE bite-sized learning to boost your
skills and knowledge!

Completely FREE to attend!
30-40 minutes of information sharing and learning
Question & Answer session

Free ‘takeaway’

 Z0 20 2

Available to re-watch online via the SAVS Lunchinar Website



Who are iOhiC.?

Multi-award winning
Micro-agency

Over 15 years experience
Southend based
Launched 42+ 428 (almost 429) websites since 2008
Minimal techno-babble
No BullSHIT approach

|
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Quick recap

Week 1 - Digital Marketing 101
Starting with the basics

Week 2 - Website
Getting your organisation online



g # = LUNCHINARS

witn SAVS

SAVS AboutSAVS v Projects v  Community v Funding v  Roc

Lunchinars Collection

Visit the Lunchinar website to

rewind and catch up! ALl
”W ionic. vmnugg ionic.
WabsiAtes:A Gatti:g your :igitfl Marlketing 101:I
-  https://www.savs-southend.org/lunchinars/ i i
=

->  Scroll down to the ‘Lunchinar Collection’ section

=> Make a cup of tea, sit back, and learn!



What is social media?

Online platforms that enable users to create,
share, and exchange content, information, and
ideas with other people.



Why is it important for my
organisation?



-=» Brand Awareness

Increase visibility and exposure to your brand, products,

and services directly to your target audience.

=>» Customer Engagement

Interact with customers, respond to enquiries, address concerns, and

provide support, building stronger relationships.



->» Lead Generation

Generate leads by promoting your services, sharing valuable

content, and encouraging users to take an action (CTA)

= Website Traffic

Encourage users to visit your website for more detailed information.



Which social media
platforms are right for me?



Y Facebook

% Facebook is the third most visited website in

the world, after Google and YouTube

% Over 2.8 billion monthly active users

% Itis the most widely used platform across various age
groups, particularly among older demographics

% Add a ‘Donate’ button to a post

% Started as ‘Facemash’ in 2003, then became ‘The
Facebook’ in 2004, before finally ‘Facebook’ in 2005



% Instagram @
% Purely visual - Videos / Pictures / Stories

% Over 1.5 billion monthly active users.

% Itis popular among younger demographics, with over 90%
of users under the age of 35.

% Influencer marketing platform

% Foundedin 2010

Don’t forget about Threads! Meta’s alternative to Twitter / X



Y Twitter / X

% Over 400 million monthly active users X y

% Used for real-time news updates, networking,

and engagement with public figures & brands
% Great for customer services / sharing updates
% Decrease in traffic of 14% since Elon Musk took

control :(



% LinkedIn Linkedm

% ‘Facebook for business people’
Professional networking
Great for corporate engagement

Linkedln has over 740 million members

* % % ot

It is primarily used for professional networking, job

searching, and B2B marketing



Y Snapchat

% Over 500 million monthly active users

% Itis popular for its short messaging features and
augmented reality filters

% Message automatically disappear after a set time

% Typically used by younger generation (i.e. under 21)



% TikTok
% Over 1 billion monthly active users
% Itis known for short-form video content
% Great influencer marketing platform
% Integrated with shopping
% Advertising opportunities
% Add a ‘Donate’ button
% Recent team up with Comic Relief

' TikTok



% YouTube u YouTube

% YouTube has over 2.3 billion logged-in
monthly users.

% Itis the second most visited website globally
and the largest video-sharing platform.

% Share & host video content

% Completely free to use
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Other platforms...

Pintrest - “Visual discovery engine” - discover, save,
and share images

Reddit - Social news aggregation / Discussion
Tumblr - Microblogging

Clubhouse - Audio-based social networking app
Twitch - Live streaming platform primarily focused on

video gaming



Top Tip

Even if you aren’t sure about using them, register for
all the social media platforms to secure your name!

Once it has been taken, you aren’t likely to be able to
use it.



=>» Interesting Facts

4

4

There are 4.8 billion social media users worldwide, representing 59.9%
of the global population and 92.7% of all internet users.

On average, people spend around 2-3 hours per day on social media

In 2023, social media advertising exceed S1.2trillion

2500 new videos are uploaded to Youtube every minute

(That is approx. 500 hours!)

Over 95 million photos are uploaded to Instagram each day



Who are you posting to?
|dentify your demographic...

Age

Location

Gender

Ethnicity / Cultural Background
Interests / Hobbies

Occupation

2 R g g o b



When should you post?



Facebook

-  Weekdays: 9:00 AM to 11:00 AM & 1:00 PM to 3:00 PM

=> Thursdays and Fridays tend to have higher engagement rates.

=> Avoid posting during late-night and early-morning hours.

Instagram

>
-
-

Weekdays: 7:00 AM to 9:00 AM & 5:00 PM to 7:00 PM

Wednesdays tend to have higher engagement rates.

Experiment with posting during lunchtime (11:00 AM to 1:00 PM) and in the
evening (8:00 PM to 10:00 PM).



Twitter

-  Weekdays: 9:00 AM to 11:00 AM & 1:00 PM to 3:00 PM
= Wednesdays and Fridays tend to have higher engagement rates.

=> Avoid posting during early morning and late-night hours.

LinkedIn

-  Weekdays: 8:00 AM to 10:00 AM & 12:00 PM to 1:00 PM

=> Tuesdays, Wednesdays, and Thursdays tend to have higher engagement rates.

=> Avoid posting during evenings and weekends.
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ut...

There is no exact science!

These are just general recommendations

The best posting times may vary based on your specific audience and content
Test a few different times, and find what works for you

Most importantly, don’'t do it at odd times (i.e. 2am!)

Use a social media scheduling tool!



Organic vs. Paid Social Media



=>» Organic

=> Unpaid tactics and strategies

7

Has limited reach (most posts are only seen by your followers)
=> Requires users to actively engage and share your posts to

increase visibility



= Paid
5 It costs you money e S —
=> Typically in the form of sponsored content
=> Every 3rd post on your feed is an advertisement
=> Options for different styles of post

Built to go beyond. Shop now Built to go beyond.

€ e Carousel adverts =

Y Like (QQ Comment



How can | advertise on
social media?

Set up the right tools

Make sure you connect your website
Get some help to set things up properly
Most importantly...

DON’T PUSH THE BOOST BUTTON!




“But Dan... That sounds like it

could be very expensive!”
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Example campaign - online furniture store

Reach: 64,388 (How many people)
Impressions: 174,282 (How many times they saw it)

Clicks to website: 378 (How many people went to their website)

Total sales: £19,328.50
Cost: £100!



User Generated Content (UGC)

Get users to help you create content!
Customer reviews

Testimonials

Real-life stories

Links to online news stories

Build brand trust and credibility



Evergreen Content

e Timeless content, that can be used at any time

e Great for when you are struggling with ideas!
o Frequently asked questions (FAQSs)

Glossaries or definitions of industry terms

Online resources

General ‘Donate’ posts

Facts / Figures

O O O O



=>» Build a social media calendar

€ \We'll share a template that you can use as a starting point

€ Define your goals - and plan what you need to do to achieve them
e More signups
e More website visitors
e Awareness

€ Look at dates throughout the year i.e. themed days



What is Meta?
What is Meta Business?



2
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Meta is the new name for Facebook & family

“A powerful and versatile tool for managing your Facebook,
Messenger, and Instagram presence from a single, unified platform”
Connects your digital assets

Gives access to advanced tools

Allows you to create a pixel for tracking

Allows you to delegate access - Be careful who you share it with



Useful tools



=> Buffer / Hootsuite -
/ = buffer
=> Schedule your posts .
vOHP & Hootsuite
=> Help monitor social media feeds
=> Track key performance metrics
=> Help to discover and curating content
= Allows multiple users to collaborate on social media management

(Save 75% on Hootsuite, Save 50% on Buffer!)



Q, prostatecancer

=>» Social Searcher

Mentions: 307

Enable monitoring to start collecting

s 8
S e Users: 214 mentions histery and get live ng#ificati

Sentiment: 3:2

GENERAL SENTIMENT USERS LINE

Positive 73 Negative 43 Neutral 191

(24% of total) (T4% of total) (62% of total)

View common topics being discussed -
Setup alerts . (

Repurpose content

Get real-time insights

2

W Popular Positive Posts M Popular Negative Posts -
Beginners Guide To Prostate Cancer 1 Pancreatic Cancer Treatment In2023an 2
Understanding prostate ca.. - estimated 64050 Ar -

Driving without a seat belt I wanted to o RALP post surgery upx update Day 3TLDR B
share some good o Pain Gas Pain Di L4
Good news..| think o is it? My husband 8 Hi it's me the young 48 man who has 8

63 has been down the ... - prostate cancer Pain ... -
Update from 11 month visit Just as a 56 Statlock catheter leg cI|p So today | 7
reminder | had a RALP v.. = learned that the arrow. L=

Excellent post treatment PSA But Hubs 5 Why am | not getting a PSMA PET scan 6
had labs done today P... - If you saw my post last -
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Adobe Spark

Make reels/videos, flyers, posters, banners, logos, and more...
Scaled down version of the Adobe product suite
Collaborate with a team

Access to stock libraries & fonts

20 I N

It's Free! (Pro version is £9.95 a month)
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Canva

Make videos, animations, flyers, posters, banners, and more...
Collaborate with a team

Access to large stock libraries & fonts

Better video editing options & transitions

Can order printed items... But you probably shouldn’t

It's Free! (Pro version is also FREE for charities!)



Using Al to help



=>» Canva Magic Studio

Canva is an easy-to-use online graphic design tool.

Launched in 2023, their Al-powered Magic Studio allows

users to quickly and easily create social media assets.

For non-profit organisations, Canva Pro is free!



What will you designh today?

&

©O0000000OOC

For you Docs Whiteboards Presentations Social media Videos Print products Websites

You might want to try...

Getideas Present
flowing , with ease



https://docs.google.com/file/d/1kWoU7qp0gAefiGyqjAkk5SqZh_jqbkhB/preview

U
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ChatGPT

Data is from before September 2021
ChatGPT cannot access the Internet

Can provide biased answers

Often responds in list form

Uses long sentences and has grammatical

errors also uses American spellings.

i. You
Create some social media ideas for a prostate cancer charity in the uk

® chatapT
1. Awareness Campaign: #CheckYourProstateChallenge
* Encourage men to share their stories or experiences related to prost
* Create a challenge where participants share a photo or video of thel
awareness about prostate cancer.
* Use a dedicated hashtag, such as #CheckYourProstateChallenge, tc
2. Interactive Infographics: Prostate Health 101
* Develop visually appealing and informative infographics highlightin
prostate health.

* Use interactive features like clickable tabs or quizzes to engage the

* Share these infographics across social media platforms to educate

3. Virtual Support Groups: #ProstateTalks
* Host live virtual support group sessions featuring experts, survivors
professionals.
* Encourage men to share their thoughts and experiences, fostering a
* Promote these sessions using the hashtag #ProstateTalks to reach :
4. Celebrity Endorsement: Ask a Celebrity to Go Blue
* Reach out to a well-known personality to promote the cause by weal

message about prostate cancer awareness.



What makes a good social
media post?



o/ Use images & video

o/ Encourage engagement (comment/like/share)
&/ Include a CTA on your posts

o Keep it simple (1 post, 1 topic



o/ Customise posts for different platforms
J Define a tone - but not too formal
J Use Memes & Emoijis

J Use #hashtags (strategically)



o Keep it consistent
J Get help from others in your organisation

X Don't over promise and under deliver

X Don’t post at odd times



X Don't be offensive or controversial
X Don't spam people
X Don'’t buy followers

X Don'tignore comments and messages

(even negative ones)



Ultimately...

Do what works
best for you!




Questions & Answers:

Something you're not sure on?
Feel free to ask!
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= LUNCHINARS

with SAVS

Coming Up...
-> Getting Found: Search Engine Optimisation (SEQO) & Google Ads - 20th March

= Email Marketing: Building an email list, and getting engagement - 3rd April

=> Top of the Pops: Top 20 tools and platforms for charities - 17th April



Get a setup on Meta!

Not sure how to set things up? We can help...
We'll create your Meta Business account and
connect everything together for you so you are
ready to roll...

-
-
>
>

Link your Facebook & Instagram accounts
Setup tracking pixels & assets

Setup your AdsManager account

Show you the basics of how to use it...

Available for non-profits for £150.var




Social Templates

Not sure where to start in making engaging
and informative posts? Using your brand, we’ll
create a series of social media post templates
that you can customise.

Portrait / Landscape / 1:1 Format
Optimised for posts & stories

We'll even add some animation!

And finally, show you how to customise
them and link them

N 2 2

Available for non-profits for £175.var




Get online!

Working alongside SAVS, we have developed a pick’'n’'mix website package, that can
help you get online simply and quickly. You can pick 1 of 3 headers, footers, and
content styles. Everything is included, including your first years hosting!

Home

About - All the information about your organisation, including profiles on key people
Get Involved - Information on how people can get involved

Blog - A place for you to share news and topics, which you can direct people to

Contact - Key contact information, with a secure online form

L2 2K 2 2

BONUS - Donate Button - Linked with an online payment system, so people can donate straight
away (with the option to include GiftAid). Including Apple Pay & Google Pay.

Available for non-profits for £1,350.var



Get a digital audit!

A comprehensive audit of your website and
current digital footprint

L 2
-
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Analyse over 40+ critical factors
Easy-to-read result scores show

website health.

Useful tips on how to improve the basics
Increase conversions

Includes a 1-hour follow up meeting to
discuss the report finding, and help plan a
strategy to improve your digital visibility.

Available for non-profits for £185.var

Primary Call To Action (CTA) @Passed #-a HighImpact

A call-to-action asks visitors to take a specific action on your site—buy, contact you, learn
more, and so on. Every site needs at least one effective CTA in a noticeable place.

Recommended Action

Prominently place and use compelling text, special offers, and buttons to entice your
website visitor to take the desired action you want.

D Learn More

Technical WP Assessmen

| content Format & Copy

Legal

Common calls to action include:
* Buy
e Addto Cart
o Subscribe
« SignUp
e Start Chat
o Click to Call

* “Read/ Learn More”

t




Don’t be afraid to
say hello!

++ 07811 701901
= dan@ionic.digital




